YOUTH AND VAPING
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ASSUMPTIONS

VS

DATA

THE NEED FOR EVIDENCE-BASED POLICY MAKING

ACCESS
ASSUMPTION:

EVIDENCE:

Convenience stores, and those retail
locations that are not age-restricted,
are the main source of vaping products
for youth.

Almost half of Canadian youth who ever tried a vapour product
“reported that they borrowed, shared or bought them from
a friend or relative. 23% bought them from a vape shop or vapour
lounge and 12% from a convenience store or gas station.”2

12%

Convenience stores have a 95.7% compliance rate with age verification laws. This means the channel has
a proven track record of selling age restricted products such as tobacco, lottery and in some cases alcohol.3
We hold ourselves to the same standard of compliance with vaping products.

ATTRACTIVENESS
ASSUMPTION:

EVIDENCE:

ASSUMPTION:

Youth who vape will become
smokers (the “gateway effect”).

Youth become attracted to vaping products via flavours.

EVIDENCE:

EVIDENCE:
A US study published in October
2017, involving survey data from
32,320 people found that vapers
are primarily current or recent
ex-smokers and refutes the
claim that vaping attracts
never smokers.8 9
In a review of the literature on
the gateway effect, Linda Bauld
of Cancer Research UK and
colleagues concluded that
vaping products are not a
gateway to smoking.10

As of 2015, the only study that looked “at the
preferences of young people for vapour flavours
found extremely low interest. Teenagers were asked
to rate their interest on a scale of 0-10 in using vapour
products and were offered a list of flavours… They
reported minimal interest (average = 0.41 out of 10),
much less than adult smokers (1.73 out of 10) and
interest did not vary much across flavours.”5 6

Display and communication
at retail is not the main source
of youth’s exposure to vaping.
In 2018, only 28% of Ontario
youth were exposed to display
and communications at
convenience store locations.4

ASSUMPTION:
Youth become attracted to
vaping products via advertising
at convenience store locations.

A balanced approach
to the regulation of
flavours is critical
because, as the WHO
highlights, “flavours
also seem to play a
role among adults
and experienced
vapour users in
helping migration
away from tobacco.”7

We fully support laws and regulations that prohibit the sale of vapour products to anyone
under the legal minimum age (minimum 18+ or higher if mandated by local law).
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Youth: age 15-19
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